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What will it be for your kid?

Drinking in the teen years c@an senously damage
the brain, according to new studies published by
the Amencan Medical Association. These MRIs
show just how much.

Call 1-800-327-5050 for free information on
how to keep your kid thinking.
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o ALCOHOL ADS

are talklng to your kids

TALK TO
YOUR KIDS
ABOUT NOT
DRINKING

! TALK IT UP?
LOCK IT UP!

Everyone wins when kids don’t drink!
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A Guide to Help New Mothers Stay Smoke-Free
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So...
Healthy, is... not by chance; but by choice
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